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From Start to Finish: Selling the Novel

What options to | have for marketing my story, and what are the pros and cons of those
options? Should you get an agent? Have you ever worked with a publicist? Tell us about
marketing plans?

Business side
Unsavory and lurid
Sweet, sensitive writing souls suffer most here

Non-Fiction sell an idea
Another panel on doing that (I'm no expert)

Fiction sold AFTER completion
have it “done” before you pen a single query
| have heard of fiction selling before completion, but it’s rarer than hen’s teeth

Social networking
Some publishers won’t touch you if you don’t have a social media presence

Directions:
Agent
Publisher
Self-Published
eBooks vs. Paper
POD / Kindle
Failure
Rejection
Know your market
Query Letters

Agents and publishers

Quick concise, professional (or not)
A flavor of the book - humor



One page/Four Paragraphs
1-Hook
2-short description of book
3-Audience and like titles
4-Author Credentials

Synopsis

1 and 3 page versions
First three chapters

25-50 pages

Sources for leads
Publisher’s Weekly
AgentQuery.com
Google

Big 5
Catch 22
Lightning in a Bottle

Small publishers
Nearly self publishing — nearly

make and keep goals
5 queries/week (requests for rejection)/week
Social Media

Branding

WRITE ANOTHER BOOK!



